
Booth Location 

�

ATIA 2010 Chicago
October 28 – 30, 2010  
Renaissance Schaumburg Hotel & Convention Center 

ATIA 2011 Orlando
January 26 – 29, 2011  

Caribe Royale Orlando All-Suite Hotel and Convention Center 

Exhibitor Application

Company Information
Company Name   

Contact    Contact E-mail  

Company Address   

City/State/Prov/Postal Code/Country   

Phone   Toll Free                                               Fax          

Web Site   

Standard Dimensions  
and Exhibit Fees

$1,650 Onsite ATIA Member Booth Rate (By Friday, February 5, 2010 for 2011 Orlando) 
$1,650 New first-time Exhibitor Booth Rate (must be ATIA member) 
$1,800 Standard ATIA Member Booth Rate 
$2,550 Non-ATIA Member Booth Rate  

□..ATIA 2010 Chicago : Schaumburg , IL     
10’x10’ booth  

__________________________     x    rate = $ ___________________ 
(Total number of booths requested                                          (Total) 

□.ATIA 2011 Orlando : Orlando , FL 
    8’x10’ booth
__________________________     x    rate = $ ___________________ 
(Total number of booths requested)                     (Total) 

Fee Includes:  Pre-and post-conference attendee registration lists, logo placement in ATIA Conference print materials (Exposure to 100,000+ AT 
industry professionals), pipe and drape booth, ID sign, or draped (blue) table, carpeting, two side chairs, wastebasket, 500 watts electrical connection 
and two complimentary exhibitor full conference registrations per booth.

□..First time ATIA Exhibitor Sponsorship Package – $400  
Passport to Prizes Program: Drives traffic to your booth and generates new leads; Highlight in Exhibitor Guide: Special callout box with company logo

* Please contact ATIA Headquarters at info@ATIA .org or (877) 687-2842 for more information about non-profit /government agency pricing and on how to 
become an ATIA member, save up to $900 on booth fee!

Please list all three top choices for each event

ATIA 2010 Chicago  1st Choice                                      2nd Choice                                      3rd Choice                                       

ATIA 2011 Orlando  1st Choice                                      2nd Choice                                      3rd Choice                                       

(Contact Sara Kolovitz at sales@atia.org or via phone at (877) 687-2842 for available booth locations and specific dimensions.)  
Booth choices will be awarded based on ATIA Policies for Booth Allocation.  

 Payment      
□..Check here to give ATIA permission to charge your ATIA Membership Fee using credit card information provided below. Payment for ATIA 2010 

membership fees is due by January 27, 2010 (prior to the 2010 Orlando Conference) in order to participate in onsite space selection. 

Payment of 50% of the booth fees is due at the time application is received. You will not be recognized as an exhibitor at the conference(s) or receive 
confirmation until the deposit is received. Payment is due in full for 2010 Chicago and 2011 Orlando booths by July 15, 2010.  If full payment is not 
received by this date, your exhibiting company information may not be included in any ATIA Conference marketing materials. 

Mail this application and check to:
ATIA 2010 Chicago / 2011 Orlando
16779 Collections Center Drive
Chicago, IL 60693

For overnight mail, please send to:
ATIA 2010 Chicago / 2011 Orlando
401 North Michigan Ave., 23rd Floor
Chicago, IL 60611-4267
Phone: (877) 687-2842

E-mail applications and credit card 
information to: sales@ATIA.org

Or fax applications and credit card 
payments to: (312) 644-0575

Amount $        □.American Express      □.Visa      □.MasterCard

Card Number    Exp . Date  

Card Holder's Name    Signature  
                                          (authorizes payment)
Acceptance – Unsigned Contracts will not be Accepted: 
I, the authorized representative of the undersigned company, on behalf of said company subscribe and agree to all terms, conditions, authorizations 
and covenants obtained in this Contract and the Rules & Regulations governing ATIA. ATIA reserves the right to determine the eligibility of any 
Exhibitor/organization for participation in the ATIA conference.

Signature    Date  



plan to succeed
Whether you’re seeking new business, jump-starting entry into the AT landscape, or aiming to grow partnership with key clients, an event 
marketing plan is your chance to leverage exhibiting with ATIA to:

•  �Increase Booth Traffic to build your sales pipeline
•  �Introduce New Products
•  �Build your Brand

Couple these sponsorship opportunities with exhibitor benefits like access to pre- and post-show attendee lists to increase the success of 
your exhibiting experience.

3

Limit 6	 Advance Special Interest Group Registered 	 ■	 ■	 ■	 $2,000		  1 
		  Attendee List (AAC, BLV, Deaf/Hard of 	  
		  hearing, EDU, PAM, Transitional/Vocational)			 
Exclusive	 Badge Holder with Lanyard		  ■	 ■	 $4,000		  2
Limit 3	 Computer Lab with Internet		  ■	 ■	 $10,000		  2
Exclusive	 Conference Highlighters			   ■	 $1,000		  1
Exclusive	 Conference Note Pad			   ■	 $1,000		  1
Exclusive	 Conference Pens			   ■	 $1,000		  1
Exclusive	 Conference Program/Session Grid Sponsor	 ■	 ■	 ■	 $5,000		  2
Exclusive/Shared	 Conference Registration Bag	 ■	 ■	 ■	 $8,000-$4,000		  2
Limit 2	 Directional Footprints - Exhibit Hall	 ■		  ■	 $2,500		  1
Exclusive	 Directional Footprints - Registration	 ■		  ■	 $2,500		  1
Limit 5	 Floor Decal – Exhibit Hall 	 ■	 ■	 ■	 $500		  1
Exclusive	 Hotel Check-In Welcome Package	 ■	 ■	 ■	 $5,000		  2
Exclusive	 Hotel Room Keys	 ■		  ■	 $2,500		  2
Exclusive	 Internet Pavilion.		  ■	 ■	 $10,000		  2
Exclusive	 Keynote Speaker Sponsorship	 ■	 ■	 ■	 variable		  2
Exclusive	 Networking Reception		  ■	 ■	 variable		  2
Limit 10	 New Product Release Sponsorship – Basic	 ■	 ■	    	 $200		  0
Limit 5	 New Product Release Sponsorship – Premium 	 ■	 ■	    	 $500		  1
Unlimited	 Passport to Prizes	 ■			   $300		  0
Limit 5	 Pre-Conference Seminar Sponsor 		  ■	 ■	 $2,500		  1
Exclusive	 Registration Sponsor	 ■	 ■	 ■	 $4,500		  2
Exclusive	 Reusable Water Bottle			   ■	 $1,500		  2
Exclusive	 Sighted Guide T-Shirts			   ■	 $1,000		  1
 
*Priority Points will be awarded for the sponsorship opportunity purchased with the highest Priority Points value

Sponsorship Opportunities
Review offering benefits online at www.atia.org/sponsorships. Buil
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Sponsorships				  

Payment Information 

 

ATIA 2010 Chicago
October 28 – 30, 2010  
Renaissance Schaumburg Hotel & Convention Center 

ATIA 2011 Orlando
January 26 – 29, 2011  

Caribe Royale Orlando All-Suite Hotel and Convention Center 

Sponsor Application

Company Information
Company Name   

Contact    Contact E-mail  

Company Address    City  

State/Prov/Postal Code/Country   

Phone   Direct Line/Ext                                               Fax          

Web Site   

Sponsorship Packages*
Please check the item(s) and event(s) that you would like to sponsor that fits your marketing goals and return this application to ATIA Headquarters. 
Sponsorships are available on a first-come, first-served basis. Sponsors can also create their own sponsorship packages. Please contact ATIA Headquarters 
to discuss customized sponsorship packages. *Please Note: There are no refunds for cancellation of sponsorship or advertising opportunities.

Sponsor Levels Attained:     □  Platinum ($10,000+)      □  Gold ($5,000-$9,999)      □  Silver ($1,000-$4,999)      □  Bronze ($500-$999)      

Please note Sponsorship levels are based on an individual conference event.

Chicago Orlando 

Advanced SIG Registration List .................................... □  $2,000 (limit 6).................................................................................................................................. □......... □

Badge Holder and Lanyard ........................................... □  $4,000 (exclusive)............................................................................................................................. □......... □

Computer Lab with Internet ......................................... □  $10,000 (with Internet, limit 3) ........................................................................................................ □......... □

Conference Highlighters ............................................... □  $1,000 (exclusive)............................................................................................................................. □......... □

Conference Note Pad ................................................... □  $1,000 (exclusive)............................................................................................................................. □......... □

Conference Pens ........................................................... □  $1,000 (exclusive)............................................................................................................................. □......... □

Conference Program/Session Grid Sponsor .................. □  $5,000 (exclusive)............................................................................................................................. □......... □

Conference Registration Bag ........................................ □  $4,000 (shared) ............................................□  $8,000 (exclusive) ................................................ □......... □

Customized Sponsorship Packages ............................... □  Contact ATIA for pricing ................................................................................................................ □......... □

Directional Footprints – Exhibit Hall ................................ □  $2,500 (limit 2) .......................................................................................................................................□......... □

Directional Footprints – Registration ............................ □  $2,500 (exclusive)............................................................................................................................. □......... □

Floor Decal – Exhibit Hall ............................................... □  $500 (limit 5) ..................................................................................................................................................□......... □

Hotel Check-In Welcome Package ................................ □  $5,000 (exclusive)............................................................................................................................. □......... □

Hotel Room Keys .......................................................... □  $2,500 (exclusive)............................................................................................................................. □......... □

Internet Pavilion ........................................................... □  $10,000 (exclusive)........................................................................................................................... □......... □

Keynote Speaker Sponsor ............................................ □  Contact ATIA for pricing (exclusive) .............................................................................................. □......... □

Meeting Room Rental ................................................... □  (Full Day): $800 .......... □  (Entire Event): $1,500 ........................................................................... □......... □

Networking Reception .................................................. □  Contact ATIA for pricing (exclusive) ..........□  Contact ATIA for pricing (shared)...................... □......... □

New Product Release Sponsorship ............................... □  $500 premier listing (limit 5) .......................□  $200 basic listing (limit 10) ................................. □......... □

Passport to Prizes ......................................................... □  $300 (unlimited) ............................................................................................................................... □......... □

Pre-Conference Seminar Sponsorship  .......................... □  $2,500 (limit 5).................................................................................................................................. □......... □ 

    (content must be approved)

Registration Sponsor .................................................... □  $4,500 (exclusive)............................................................................................................................. □......... □

Reusable Water Bottle .................................................. □  $1,500 (exclusive)............................................................................................................................. □......... □.  

Sighted Guide T-shirts ................................................... □  $1,000 (exclusive)............................................................................................................................. □......... □ 
 *  All sponsors must sbumit a logo with the signed contract. Logos should be either .tif or .eps files with a resolution of 300 dpi or above. Please also include a .jpg or .gif file, 

if possible. Send all logos to Kendra Afeld at sales@atia.org.  
If you are interested in becoming an In-Kind Partner for either conference, please contact Kendra Afeld at sales@atia.org.

Full payment due with application.

Please return this application with full payment Payment by credit card should be faxed to (312) 644-0575.  Checks should be made payable to ATIA and mailed 
to:  ATIA 2010 Chicago/2011 Orlando, 16779 Collections Center Drive, Chicago, IL 60693.  Once contract payment is received, a confirmation letter will be sent within 
three weeks.  Please direct any sponsorship questions to Sara Kolovitz at ATIA Headquarters, toll free: (877) 687-2842, (312) 674-4779, or sales@atia.org.

Amount $   □ Check    □ VISA    □ MasterCard     □ American Express

Card Number    Exp . Date  

Name as it appears on card    Signature  



Advertising
With a variety of proven methods to bring your message to our attendees, ATIA is dedicated to ensuring that you reach the right 
audience and achieve maximum Return on Investment.

Review offering benefits online at www.atia.org/advertising.
 
 

Conference Program Advertisements
Exhibit Hall Guide: reach 2,000+ and they repeatedly reference Exhibit Hall floor plan and exhibitor profiles.

SIZE		 BLEED SIZE	 STANDARD RATE  	 MEMBER PRICING 
				  
Full Page*(Color)	 8 5/8” x 11 1/8”	 $2,500 	 $2,000
Full Page  (B/W)	 8 5/8” x 11 1/8”	 $1,000	 $750
Half Page (B/W)	 8 5/8” x 3 5/8”	 $750 	 $500

*Premium Positions:  Back Cover or Back-Inside Cover

Final Trim size: 8 1/2” x 11”

Payment must accompany contract. (No refunds given for cancellation.)  
All materials provided by the advertiser must be approved by Show Management. 

4

step three: secure advertising

A limited number of Member meeting rooms 
can be reserved for use. Please contact ATIA 
sales for more information. (A fee applies.) 
First-come reservations, first-served.

Varies	 Program Advertisement	 ■	 ■	 ■	 $750-$2,500	 See  
		    						      below	  
Limit 8	 Registration Bag Insert	 ■	 ■	 ■	 $1,200	 $1,000
Limit 2	 Free Standing Meter Board	 ■	 ■	 ■	 $2,000	 $1,500	  
Limit 4	 Literature Distribution Bins	 ■	 ■	 ■	 $250	 $150	  

Advertising Opportunities
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*There are no Priority Points awarded for Advertising opportunities selected. 



ATIA 2010 Chicago
October 28 – 30, 2010  
Renaissance Schaumburg Hotel & Convention Center 

ATIA 2011 Orlando
January 26 – 29, 2011  

Caribe Royale Orlando All-Suite Hotel and Convention Center 

Advertising  Application

Company Information
Company Name   

Contact    Contact E-mail  

Company Address   

City/State/Prov/Postal Code/Country   

Phone   Toll Free                                               Fax          

Web Site   

Advertising
Please check the item(s) and event(s) that you would like to include your advertising message in and return this application to ATIA Headquarters. 
Advertising opportunities are available on a first-come, first-served basis. Exhibitors can also create their own advertising packages. Please contact 
Sara Kolovitz, ATIA Sales Manager at sales@atia.org to discuss customized advertising packages. Review offering benefits at www.atia.org/advertising. 
*Please Note: There are no refunds for cancellation of advertising opportunities. Additionally, no Priority Points are awarded for Advertising 
opportunities.

Exhibitor Standard rate Member rate Chicago Orlando

Program Advertisement □ □

Full Page (Color) $2,500 $2,000 □ □

Full Page (B/W) $1,000 $750 □ □

Half Page (B/W) $750 $500 □ □

Registration Bag Insert $1,200 $1,000 □ □

Literature Distribution Bins $250 $150 □ □

Free Standing Meter Board $2,000 $1,500 □ □

Conference Program Specifications
Exhibit Hall Guide: reach 2,000+ and they repeatedly reference Exhibit Hall floor plan and exhibitor profiles.

Size

Full Page (Color)

Full Page (B/W)

Half Page (B/W)

Bleed size

8 5/8” x 11 1/8”

8 5/8” x 11 1/8”

8 5/8” x 3 5/8”

Mechanical Requirements

Delivery Instructions: E-mail to Andrea May at marketing@atia.org

Submission of Ads: Required format is PDF/Acrobat 5.0. ATIA strongly 
recommends the submission of ads via high-resolution digital media.

Final Trim size: 8 1/2” x 11” • Laser proof must accompany all digital file submissions 
All materials provided by the advertiser must be approved by Show Management. •  Ads must be complete and sized at 100% * Ad size needs to include necessary bleeds 

(minimum bleed allowance is 1/8” each side) * All fonts and graphics must be embedded 
•  Ads must be saved as high resolution for print publication (600 dpi for images containing 

pictures and text, 1200 dpi for black and white text) 
• Four-colored solids should not exceed SWOP density of 280%, maximum 300%. 
•  Convert all RGB to CMYK * Color ads must be accompanied by SWOP certified proof 

(Chromalin/Matchprint, Kodak Approval Proof, IRIS, etc.)

Questions on mechanical specifications, please contact Andrea May at marketing@atia.org. 

Payment Information  Full payment due with application, no refunds given for cancellation.
Please return this application with full payment. Payment by credit card should be faxed to (312) 644-0575.
Checks should be made payable to ATIA and mailed to: ATIA 2010 Chicago/2011 Orlando, 16779 Collections Center Drive, Chicago, IL 60693. 
Once contract payment is received, a confirmation letter will be sent within three weeks. Please direct any payment questions to Kendra Afeld
at ATIA Headquarters, toll free: (877) 687-2842, (312) 673-5707, or sales@atia.org.

Amount $       □ Check     □ Visa     □ MasterCard     □ American Express

Card Number    Exp . Date  

Name as it appears on card    Signature  



Member Benefits
•  �Discounted exhibitor booth rates (Plus, first-time exhibitor exclusive discounted rate)
•  �Premier booth space selection (refer to Priority Points Program)
•  Opportunity to present educational sessions for both ATIA Conferences
•  �Participation within Member SIG hosted onsite attendee events to network with your target 

market segment
•  �Discounted advertising opportunities
•  �Year-round online member company listing on www.atia.org within public directory (publicized to 

attendees in onsite educational programs)
•  �Platform to address business issues within AT Community
•  �Premier placement for new products launches on ATIA web site and in conference printed pieces

 

of 2009 exhibitors were ATIA members. Shouldn’t you be?81%

Being an ATIA Member pays off–  
save up to $750 on your booth fee!

 
E-mail membership@atia.org, visit www.atia.org  

or call (877) 687-2842 or (312) 321-5172 for  
more information on becoming an ATIA member!

Learn more at www.atia.org 



“�I found out about new devices and services that I wasn’t aware of.  
Being able to interact with equipment and vendors made me 
more aware of the capabilities of the product. Something you don’t 
necessarily get out of a catalog.”

“�I learned a great deal in the Exhibit Hall! The vendors were 
amazing at spending enough time with me so I could understand 
products I have never seen before. They also answered questions about 
equipment I already own.”

“�Having so many vendors all in one place so you could try each 
company’s product out for a direct comparison all in a matter of a 
couple hours was very nice.  I have never been to a conference with 
such an expansive Exhibit Hall before.”

ATIA Events By the Numbers

2000+ 	 Attendance (per conference)

100+ 	 Exhibitors (per event)

15 		 Number of exhibition hours (per event)

3 		  Days of exhibition per event (Thursday – Saturday) 

93% of 2009 Orlando Exhibitor had plans to return in 2010 because:
•  �Recognized as host of most comprehensive North American AT Exposition
•  �Attracted 44% first-timers, that’s almost 1 in 2
•  �97% of exhibitors said they successfully reached their sales and lead generation goals
•  �89% of exhibitors said their participation provided good ROI value 

91% of 2009 Chicago Exhibitors had plans to return in 2010 because:
•  �Over half of attendees reported this was only Exhibit Hall visited in 2009
•  �83% of exhibitors said they successfully reached their sales and lead generation goals
•  �82% of exhibitors found educational session speaker slot (guaranteed to ATIA Member 

Companies) to be valuable 
•  �80% of exhibitors said purchased sponsorships successfully met company objectives/expectations2

0
0
9
 in

 R
ev

ie
w

What do attendees 
have to say about  
our Exhibit Hall?



This contract by and between ATIA and the 
exhibiting company (“Exhibitor”) hereby applies 
to the invoice for exhibit space in the Exposition 
to be held October 28-30, 2010 and/or January 
27-29, 2011. The signing of this contract indicates 
agreement by the Exhibitor to comply with 
the Exposition regulations, instructions and 
conditions of the contract published below with 
all the conditions under which facilities at the 
Renaissance Schaumburg Hotel and Convention 
Center and the Caribe Royale All-Suites Resort 
and Convention Center are provided to ATIA.

1. EXPOSITION SITE AND TIME: The Exposition 
will be held on October 28-30, 2010, at the 
Renaissance Schaumburg Hotel and Convention 
Center and on January 27-29, 2011, at the Caribe 
Royale All-Suites Resort and Convention Center. 
Management reserves the right to make changes 
in the exhibit hours and dates; however, any such 
changes will be made known as far in advance of 
the Exposition as possible and exhibitors will be 
notified accordingly.

2. EXHIBIT SPACE RENTAL FEE: The exhibit 
space rental fee per booth unit is as follows: 
U.S. $1,800 for Regular Members; U.S. $2,550 for 
Regular Non-Members. Non-profit, government 
agencies and AITA Alliance Partners may be 
eligible for reduced fees. Please contact ATIA 
sales for further information. The rental fee per 
unit includes booth space, company identification 
sign, pipe and drape, 6’ table, two chairs, 
wastebasket, 500 Watts of electricity and two 
complimentary exhibitor registrations for Regular 
Exhibitors and one complimentary registration for 
Non-Profit/Government.

3. PAYMENT: Make all checks payable in U.S. 
currency to ATIA. Exhibit space payments should 
be made according to the following schedule:

• �50% of total invoice is due with application.

• �100% of total invoice must accompany this 
application after July 15, 2010.

• �Total balances are due on or before July 15, 
2010. This application becomes a contract when 
signed by the exhibitor and accepted by ATIA.

• �Any Exhibitor whose second payment is not 
received by July 15, 2010, may risk release of 
booth space.  

4. BOOTH ALLOCATION: Space assignments 
are made according to the ATIA booth 
allocation policy. Please see a member of Show 
Management for more detailed information 
regarding this policy. All requests for changes in 
booth space location must be received in writing 
by a member of Show Management.

5. INSTALLATION AND DISMANTLE: Exhibitors 
will have reasonable time to erect and dismantle 
their exhibits, which will be specified in the 

Exhibitor Service Manuals. Exhibit materials not 
removed from the hall by the time specified will 
be removed by ATIA at the Exhibitor’s expense 
and liability. No Exhibitor will be permitted 
to dismantle their exhibit displays or remove 
products from the Exhibit Hall prior to the close of 
the trade show. Refer to the Exhibitor Manual for 
complete schedules, rules and regulations, and 
instructions for the installation and removal of the 
exhibits.

6. CONTRACT FOR SPACE: The Application and 
Contract for Exhibit Space shall be considered 
a binding contract between the two parties and 
subject to the rules and regulations as set forth 
by ATIA in this contract when it is submitted with 
deposit of rental fee and accepted in writing by 
ATIA. By submitting an application for exhibit 
space, the Exhibitor releases ATIA from any and 
all liabilities to Exhibitor, its agents, licensees, 
or employees that may arise or be asserted as 
a result of submission of an application or of 
participation in this Exposition.

7. CANCELLATION/NON-PAYMENT: In the event 
a company needs to relinquish its booth space:

• �Prior to July 15, 2010 and informs ATIA in writing, 
the booth deposit of 50% will be refunded, less 
a $100 administrative fee.

• �After July 15, 2010, exhibitor is liable for 100% of 
booth fee and no refunds will be issued.

8. ARRANGEMENT OF EXHIBITS: The space 
provided will be as shown on the floor plan to the 
extent possible, but ATIA reserves the right in its 
sole discretion to make changes in the location, 
size, and display limits of any booth.

9. USE OF SPACE: Exhibitors may not sublet, 
assign, or apportion any part of the space allotted, 
nor represent, advertise or distribute literature 
for the product or services of any other firm or 
individual except as approved in writing by ATIA. 
Booth Sharing: ATIA member companies may 
share booths with other ATIA member companies 
only with the express written permission of ATIA. 
Exhibitors’ promotional activities are confined to 
the actual space purchased, or in areas approved 
by Show Management and are prohibited in hotel/
convention center public spaces, or common 
areas owned or operated by hotel/convention 
center or leased by ATIA Show Management. No 
Exhibitor will be permitted to display or distribute 
literature outside the confines of the assigned 
booth space in the Exposition area. Distribution 
or display of promotional material in or to 
attendees’ hotel sleeping rooms, public areas or 
technical sessions is strictly prohibited. ATIA also 
reserves the right to remove, at exhibitor cost, any 
merchandise deemed by Show Management as 
not suitable for display at ATIA. Exhibitors will be 
bound by the booth rules that will be included in 
the Exhibitor Manual.

10. SELLING OF PRODUCTS FOR SHOW 
DELIVERIES PROHIBITED: Selling of merchandise 
for delivery at ATIA is strictly prohibited. ATIA 
provides display space to participating companies 
to exhibit and demonstrate products and services 
on the basis of their potential information and 
commercial value, and not for the purpose of 
direct commerce. Orders may be taken, but sales 
transactions involving the exchange of product 
for payment is strictly prohibited. Also note that 
accepting orders onsite may have tax implications 
in the jurisdiction where the exhibit is held.

11. RESTRICTIONS: ATIA reserves the right 
to restrict or prohibit exhibits which, because 
of noise, method of operation, or any other 
reason, are objectionable or otherwise detract 
from or are out of keeping with the character 
of the Exposition as a whole. ATIA may prohibit 
installation or request removal or discontinuance 
of any exhibitor or promotion that, if continued, 
departs substantially from exhibitor’s pre-
approved design and description. In the event of 
such restrictions, prohibitions or removal, ATIA 
will, where appropriate, refund the Exhibitor 
Space Rental Fee and shall not be otherwise liable 
to the Exhibitor.

12. EXPOSITION BADGES: Exhibit personnel 
must wear ATIA approved identification badges 
while on the exhibit floor.

13. SOUVENIRS AND SAMPLES: Distribution 
of souvenirs and samples is permitted provided 
there is no interference with other exhibits. ATIA 
may withhold or withdraw permission to distribute 
souvenirs, advertising or any other material it 
considers objectionable.

14. CONDUCT OF EXHIBITOR’S EMPLOYEES: 
Exhibitor’s employees whether full, part-time or 
temporary personnel hired by the exhibitor, shall 
conduct themselves in an ethical manner at all 
times. Solicitation of employment to any of the 
attendees or any exhibitor personnel is strictly 
prohibited and considered unethical and shall 
result in serious penalties and/or loss of privilege 
to exhibit in or attend future ATIA events. Show 
Management may also ask any persons deemed, 
in Show Management’s opinion, to be acting in an 
obstructive manner, or inappropriately dressed for 
the week’s business activities to leave the exhibit 
floor.

15. LIABILITY AND INSURANCE: ATIA will 
provide regular guard service at entrances to the 
Exposition area. However, ATIA will not be liable 
for damage or loss to any exhibitor’s properties 
through theft, fire, accident or any other cause 
whether the result of negligence or otherwise. The 
Exhibitor shall indemnify ATIA against, and hold 
it harmless from any complaints, suits or liabilities 
resulting from negligence of the Exhibitor in 
connection with the Exhibitor’s use of display 
space. It is recommended that exhibitors insure 

Exhibitor Rules and Regulations



their exhibit and display materials. Exhibitors 
should carry a minimum of $500,000.00 Public 
Liability insurance for bodily injury, $1,000,000.00 
in any one accident, and $250,000.00 property 
damage. Certificate of Insurance for said 
coverage satisfactory to ATIA shall name ATIA 
and SmithBucklin Corporation as insured. The 
Exhibitor should obtain a waiver of subrogation 
releasing the carrier’s subrogation rights, from 
any insurance carrier that carries fire, explosion, 
or any other risk coverage insuring their property. 
ATIA assumes no liability for any injury that may 
occur to visitors to the Exposition. In the event 
that said exhibitor contracts with a firm to erect 
and/or dismantle their exhibit display at ATIA, it 
is understood that the contractor will service and 
maintain insurance coverage as follows:

• �Workers’ Compensation insurance in the 
minimum amounts required by the laws of the 
State of Illinois and the State of Florida.

• �Comprehensive General Liability insurance with 
minimum combined single limits of $1,000,000 
for bodily injury and/or property damage in any 
one occurrence.

• �Contractor will include both ATIA and 
SmithBucklin Corporation, as additionally 
insured. Such insurance shall be maintained in 
full force during the period when contractor 
is working on the display at ATIA in Chicago 
and in Orlando. The Independent Contractor 
will furnish Show Management with an original 
Certificate of Insurance attesting to these 
coverages.

16. INTERPRETATION AND ENFORCEMENT: 
These regulations become a part of the contract 
between the exhibitor and ATIA. ATIA has full 
power of interpretation and enforcement of these 
rules and may amend them at any time. Also, 
the Exhibitor agrees to abide by all additional 
reasonable rules and regulations published from 
time to time with advanced notice. All matters 
in question not covered by these regulations are 
subject to the decision of ATIA and all decisions 
so made shall be binding on all parties affected 
by them as the original regulations. Exhibitors or 
their representatives who fail to observe these 
conditions of contract or who, in the opinion of 
ATIA, conduct themselves unethically, may be 
dismissed from the Exposition without refund or 
other appeal.

17. COMPLIANCE WITH APPLICABLE LAWS: 
Exhibitor, its agents, and representatives shall 
abide by, conform to, and comply with all laws 
of the United States, the State of Ilinois, and the 
State of Florida, and all ordinances of the City 
of Orlando and the City of Chicago, including 
but not limited to all rules and regulations 
for the government and management of the 
Renaissance Schaumburg Hotel and Convention 
Center and the Caribe Royale All-Suites Resort 
and Convention Center and the requirements 

of the Police and Fire Departments, and further 
shall not do, nor allow to be done, anything on 
the premises during the term of this contract in 
violation of these rules, laws or ordinances.

18. OTHER TERMS AND CONDITIONS: The 
Exhibitor shall comply with all fire laws, electrical 
codes and all other rules, regulations, codes or 
statutes with respect to the installation, conduct 
and disassembly of its exhibit. The Exhibitor 
shall also comply with all reasonable requests 
of ATIA and the Renaissance Schaumburg Hotel 
and Convention Center Caribe and the Royale 
All-Suites Resort and Convention Center officials 
with respect to the installation, conduct and 
disassembly of its exhibit. The exhibit shall be 
conducted in a decorous manner in order not 
to be objectionable to other Exhibitors, the 
Renaissance Schaumburg Hotel and Convention 
Center and Caribe Royale All-Suites Resort and 
Convention Center, the Conference or the public. 
ATIA and the Renaissance Schaumburg Hotel 
and Convention Center and the Caribe Royale 
All-Suites Resort and Convention Center reserve 
the right to close, remove or require changes in 
any exhibit or to remove any of the Exhibitor’s 
personnel agents, representatives, independent 
contractors, invitees or guests who are deemed 
detrimental to ATIA, the Renaissance Schaumburg 
Hotel and Convention Center and Caribe Royale 
All-Suites Resort and Convention Center, other 
Exhibitors, or public. The license granted by this 
Contract is personal and may not be transferred 
or assigned without the consent of ATIA. The 
premises are licensed on an “as is” basis and ATIA 
will not be liable for pre-existing conditions of 
the premises or for conditions arising during the 
period of the license. The Exhibitor shall return 
the premises in as good condition as they were 
received. ATIA shall in no event be liable to the 
Exhibitor in excess of any consideration paid 
by the Exhibitor to ATIA and received by ATIA, 
for breaches of Contract or conduct by ATIA, 
by its agents, representatives and independent 
contractors, whether acting within or out of the 
scope of their authority by agents, Renaissance 
Schaumburg Hotel and Convention Center and 
the representatives or independent contractors 
or the Caribe Royale All-Suites Resort and 
Convention Center or by the general public. 
ATIA shall not be liable for failure to perform its 
obligations under this Contract due to strikes, 
riots, acts of God, or any other cause beyond its 
control. Anyone visiting, viewing or otherwise 
participating in the Exhibitor’s exhibit is deemed 
to be the invitee or licensee of the Exhibitor 
rather than the invitee of ATIA. ATIA and the 
Renaissance Schaumburg Hotel and Convention 
Center and the Caribe Royale All-Suites Resort 
and Convention Center shall not be liable for 
injury of any type from any cause to property 
of the Exhibitor or to persons conducting or 
otherwise participating in the conduct of the 
exhibit or to invitees or liability for the actions of 

its agents, employees or independent contractors, 
whether acting within or out of the scope of their 
authority, and responsibility or liability resulting 
directly or indirectly, or jointly, from other causes 
which arise because of the actions or omissions of 
its agents, employees or independent contractors, 
whether acting within or out of the scope of their 
authority. There is no other agreement or warranty 
between the Exhibitors and ATIA except as set 
forth in this application and contract for Exhibit 
space. The right of ATIA under this Contract shall 
not be deemed waived except as specifically 
stated in writing and signed by an authorized 
representative of ATIA. The Exhibitor agrees to 
abide by all rules and regulations published from 
time to time by, and governing, ATIA.

19. AMERICANS WITH DISABILITIES ACT:  
Exhibitors shall be responsible for making their 
exhibit accessible to persons with disabilities 
as required by the Americans with Disabilities 
Act and shall hold ATIA harmless from any 
consequences of failing to do so.

20. PERFORMANCE OF MUSIC AND LICENSES: 
Exhibitors and vendors are responsible for 
individual ASCAP/ BMI music licensing fees 
if applicable to the ATIA exhibit booth and/
or vendor hospitality function. Vendors and 
Exhibitors hereby represent that they have, or 
shall have by the time of the event, obtained 
all required licenses for the live or recorded 
performance of music. Exhibitors and/or 
vendors shall indemnify and hold harmless ATIA, 
its directors, officers, agents, members and 
representatives from and against all claims, costs 
(including reasonable attorney’s fees), expenses 
and liabilities arising from breach of the foregoing 
representations.

21. USE OF THE ATIA NAME: Participation 
by an Exhibitor in the ATIA Conference and 
Exhibition does not entitle the Exhibitor to use 
the name ATIA or Assistive Technology Industry 
Association other than reference to the Exhibitor’s 
participation as an exhibitor in the event. 
Participation at ATIA does not imply endorsement 
or approval by ATIA of any product, service 
or participant and none shall be claimed by a 
participant.

22. OTHER: This contract is made under and shall 
be governed by the laws of the State of Illinois 
in all respects, including matters of construction, 
validity and performance. 

If any circumstances or event beyond the control 
of ATIA causes cancellation of all or any portion 
of the event, ATIA agrees to refund any portion 
of the exhibitor fees which ATIA is reimbursed 
by insurance or other third party and shall not be 
liable for any other refund or payment arising from 
the cancellation or for other liability or damages 
arising from the event.

Exhibitor Rules and Regulations (continued)




